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KHUMDII YuuBepcuteTiHin 15-mi xaabpIKapablK FbLUIBIMU-3ePTTeY KOH(epeHIHACHI

ApHnaiibl 6ipiecken koHpepeHnus: «7Kidek kK0JIbI, TYPU3M KoHe KOHAK Yil OM3Heci HHAYCTpUsSIJIApbD)
2018 xb1are1 13-14 cayip

AJamartsl Kajacel, Kazakcran

Kondepenuus TakbIpbIObI:
Kidex k07161 MeH YJIbI Ja1a sKepi 00HbIHAAFbI IKOHOMHKAJIBIK HHTErPaLHs
KypmerTi xansiMaap MeH Meip3anap!

ATanMepll noHapanblK KoHpepeHuus JKana kiOek jkonbl OoibIHAaFel OpTanblK A3MS €epl alIbIHIa
TYpFaH KOHCTPYKTHBTI KOHE WHHOBAIMSIIBIK SKOHOMHKAJBIK HHTETPALUSHBI 3€PTTEyre, COHBIMEH KaTap
eMip Cypinm JKaTKaH eJiMi3re KapaMacTaH opKaWCBHICHIMBI3Fa ocep eTeTiH jkahaHmbIK Mocenmenepmi
kapacteipyra OarbiTTasirad. KIRC Oyxranrtepiik ecer, MEHEHKMMEHT, SKOHOMHKA, KapiKbl, aKMapaTThIK
TEXHOJIOTHIIAp, TYPU3M KOHE KOHAK Yi OHM3HecI )koHe 0acka jJa cananapna KbI3MeT eTeTiH FalbIMaap, icKep
KemdacmpuIap XoHe OacKapylibuiap apachlHIa WASsTIapMeH, KYHIBUIBIKTApMEH, FBUIBIMU 3€pPTTeyJIepMEH
XKoHe ToXipmbemeH anmMacyra MyMKiHAIK Oepeni. KoHbepeHIMSHBIH HETi3Ti Tl aFBUNIBIH  TiJi
OosFaH/bIFBIHA KapaMacTaH, OasHIaMalibuiap MEH ThIHJAAYNIbUIAPbIH BIHFalbIHA Kapail OipHelle ceccus
Ka3aK »oHE OpbIC TiUIAepiHZe OTKi3y KocmapiaHraH. 3epTrey OasHaaManapblMeH Karap OipikkeH
koH(epeHnus asceiHaa «Kibek KoJbl, TYpH3M >XoHe KOHAK Y OW3HECi MHIYCTPHACHD TaKbIPHIOBIHIA
apHaiibl JIOHTeJNeK YcTelaep oHe ceMmuHapnap xyprizineni. Kondepenuuss BoHr areiHgarsl OuzHec
¢dakynbrerimen, KUMOBII Yuusepcureti (Kaszakcran), Konak yit menemxkmentinig Okcdop MekTeOimMeH,
Oxcdopn bpykc Yuusepcureri (Oxchopa, ¥iueiOputanusi), KoHak yil >koHe TYpPHUCTTIK MEHEIXMEHT
MekTeOiMeH, [oHkOHr mnonmTexHuKanblk yHuBepcuteri ([onkonr, Kprrait), Myrnma Cukun Kouman
Vuupepcuretimen (Typkus), Kionr Xu VYuusepcuterimen (OHtycTik Kopes), Typusm canachiHIarbl
reulbiIMH accounamsiMeH (Typkust) skoHe Amxepcrreri Maccauyccerc YuuBepcuretiMen (AKI) OGipirin
yisiMaacTeIpbutbin OThIp. KoHdepenmms JKibex »xombl OOUBIHIAFE TYpH3M JKOHE KOHAK YW OW3HECIHIH
QJIEYMETTIK-MOJICHH, OJKOHOMHKAJBIK, CasICH, OKOJOTHSIIBIK JKOHE TEXHOJIOTHSUIBIK KUBIHAaKTapbIH
KapacThIPaThIH OasHAaMaap/Ibl KaThICYFa IaKbIPaIbl.

ApHaiibl 0OipikkeH KoH(pepeHIHs TakbIpbIObI: «OKibek KoJbI, TYpU3M KOHe KOHAK Yi OusHeci
HHAYCTPUSIIAPbD)

Kibek xonbl Kprraiinan Xepopra tenisine neitin Lpirpic eH baTeicThl OipiKTipe OTBHIPHIN, Facklpiap OOHbI
A3Wsi KOHTHHEHTI alMaKTapblHBIH MOJICHH KapbhIM-KAThIHAC I1€H DKOHOMHUKAJIBIK BIHTHIMAKTACTHIKTHIH
HETI31r1 OpTaJIbIFbl PETIHAETT KOHE cayna >KOJAapbIHbIH Xyieci OonraH. XKibek xonbl ennepinin (Kpirai,
Kazakcran, Wpan, Keipreiscran, Oz0ekcran, Typkusi, YHuictan xoHe Peceiini kKoca anraHaa) COHFBI
OacramarapbiH eckepe OThIphIT JKiOeKk JKOJbl Ka3ipri aJeMre bIKIAIbIH THUTi3y MOTEHIMANbBI 0ap cayna »oHe
MOJICHU ajMacy MYMKIHAIMH YCbIHAa anaabl. SIFHM, KapKbIHIBI SKOHOMUKANBIK >kahaHJaHy, MOJIeHU
TyaHTYPJIUTIK KOHE aKNapaTThIK TEXHOJOTHsIIApAbIH XKelesl AaMy 3aMaHbiHAa JKiOeK sKOJbI TypHU3M JKOHE
KOHAaK Yi OM3HECI HHIAYCTPHUIIAPHI YIAKSH MYMKIHIKTEP YCHIHBII OTHIP.



BipikkeH xoHpepenims JKiGek KoJbl asChIHIAFbI TYPH3M JKOHE KOHAK Yil OM3HECIHIH QJIeyMETTIK-MOJCHH,
SKOHOMHKAJIBIK, CasICH, SKOJIOTHSITBIK KOHE TEXHOJIOTHUSUIBIK KUBIHIBIKTAPhl MEH Tpo0iieMaliapbliHa apHAIIFaH
YKYMBICTAP/IbI KATHICYFa IAKbIPaIbI.

Bi3 TYKBIppIMIaMalbIK 3EPTTEY KYMBICTAPBIMECH KaTap OPTYpPJi alMaKTBIK JKOHE VJITTBHIK KOHTEKCTTETl
(mercanmer: Kerrait, Yumicran, Peceit, Kazakcran, Hpan, Typkus cHAKTBI enmep, Oipak Oy Ti3iMMeH
IIeKTEIMEHTIH)aKmapaTThl OipiKTIpeTiH, Typu3M >KoHe KOHAK Y OWM3Heci camachlHIa 3epTTEyNIepHAl aiFa
TapTaThiH, COHbIMEH Katap JKiOeK >KOJbI %oHE TYpHU3M MEH KOHAK Y OM3HECI MHIyCTpHsUIaphl apachIHIaFbl
e3apa SpeKeTTeCy/Al >KOHE MUAJHMKAIBIK OaillaHBICKa MPAKTUKTEP/Il JKONTAWTHIH TIKIpHOETre HETi3IeNTeH
KYMBICTapIbl KAOBUIIANMBI3.

Kongepenuus asceiaga Ci3li TONFAHIBIPATBHIH JKOHE 1Irepi TAapTaThIH CECCUsUIapFa KaThiCa OTBIPHII,
QJICYMETTIK IIapaiapFa KaHaraTTaHbIM, FEUIBIMU-3€PTTCY OalIaHbICTAPBIHBI3/bI XKaHa JACHICHIe MIBIFapachi3
JIeT YMITTCHEMI3.

FoinbiMu skymbicTapabl oka3y OoiibiHIIa KOO-gaH keiliHri geHreiige OLTiM adymibLIapra koHe
HOKTOPAHTTAPFa apHAJIFaH TPEHMHT

Kypc xkertekmici — npogeccop Xocceiin Ouiia

Ocsr xkypc KOO-nman KeifiHri neHreiae OUTIM amymiblIapra FEUIBIMH JKYMBICTApbIH JalbIHIAY CATBICHIHIA
Mpe3eHTanrsIIay IaFbUIapblH JaMbITyFa apHaimFaH. Kypc OekiTinreH kecte OOWBIHINA Cypak-Kayall JKoHE
Kepi OaillaHbic TypiHAE OTETIH ambIK ceMUHapinapAaH Ttypaabl. Kypctel «busHecteri cryneHtrepre
apHaJIFaH 3epTTey 9iCTepi» aTThl dNeMIiK OecTceruiepal Oipecin ka3FaH aBToOp JKYprizeli.

AkaieMUsiJIBIK  OachlIbIMAApAA 3epTTeyldepil KapusulayFa JaiiblHaay OOMbIHIIA  KypHAJI
PeAaKTOPJIAPBIHAH TPEHUHT:

IMTpodeccop Kaiie Yon («Casixat skoHE TypH3M MAapKETHHT'1 KYPHAJIBIHBIH» PEIaKTOPbI),
ITpodeccop JleBenT Antunaii («KpI3MeT KopceTy HHILYCTPHUSICBIHBIH JKYPHAIBIHBIHY PEIAKTOPBI)

FbuibiMu skyMbIcTap MeH pedepaTTapabl TANCBHIPY

XKorapeia aTanFaH TakeIpbIITAp JXKoHE cananap OoWblHIIA pedeparTapabl, KEHeWTiAreH pedeparrapibl,
TOJNBIK FBUIBIMH KYMBICTAp/bl, MPE3CHTAlMsIAp MEH CHUTyalusullk 3eprreynepnai  Kirc@kimep.kz
JNIEKTPOHJIBIK ~ MEKeHKaira kioepynepiHi3ni etiHeMi3. KoHdepeHmms yilbIMAacTHIpyIIBLIAPEIHBIH
OKiIepiHiH apHaiibl OipikkeH KomuTeTi pedeparrapabl, KeHEHTiNreH pedeparrapipl, TOJBIK FBHUILIMA
KYMBICTap/bl, Npe3eHTAMsIIap MEH CHUTYalMSUIBIK 3€pTTEYJepHAl KapacTblprfaHHaH KeHiH e3 memimuepi
XKoHE ecKepTyepi Typaibl aBTopiapra 2018 xxburasiH 19 aknanbiHa Kapchl 3 jKayaObiH Oepeti.

KapusinanbIMaapaAbIH MYMKIiHAIKTEPi

*  TaHgaynbl TONBIK KYMBICTAD MEH CUTYAIMSUIBIK 3epTreyiep «OpTanblka3usuIbK OM3HEC 3epTTeyiep
kypHansiaaa» (ISSN: 2073-5901) >kapusitanamb

= «Kb3MeT KepceTy MHAYCTPHUACH KXypHAIB» (apHAWbl MIBIFAPBUIbIM: JKiOEK KOIBI JKOHE KbI3MET
KOPCETY UHYyCTPHSICHI)

»  «Typu3sm OoiBIHIIA a3UA-THIHBIKMYXHUTTHIK 3€PTTEYIIED KYPHAITBDY

»  «Casxar xoHe TypU3M MapKETHHT1 )KypHAJIBD)

»  «3amaHayu Typu3MJIi 0acKapyIblH XadbIKapaIbIK KYPHAIBD)

»  «Typu3M MapKeTHHTI )KOHE MEHEIKMEHTI KYPHAIIbI»

MaHbI3abI KYHIEP
= Pedeparrapasl Tancelpy (KoJIaHbUIFaH oneOuertepniH TizimineH Oesek 400-500 ce3): 2018
JKBLIFBI 19 aknman

= JKympicTapnsl KapacTeipy KOpBITEIHABLIAPEL: 2018 sKbLaFbI 1 HAYpBI3

KaObunanran pedeparrapiblH aBTOpIapblHa ASKTATFaH HEMECE asKTaly YCTIHJIETi KYMBICTapbl TalChIpy
epexxeniepi Typaisl Xxabap xioepineni.


mailto:kirc@kimep.kz

=  KOpBITBIHABI >KYMBICTapIbl TaIChIpy (asSKTaIFaH jkoHEe askTany ycriazmeri): 2018 :kpuirbr 15
HAYpbI3

PedepaTrapanl Kejeci 21eKTPOHIbI MeKeH KAl GoiibIHIIA Ki0epyaepinizai oTinemis: Kirc@kimep.kz

MekeH:KaiibIMbI3:

KHUMDOII YHuBepcureri

Kazakcran Pecrry6mmkacst, 050010
Aunmartel Kanacel, AOait nanr. 4, 334 xeHce

Bajiinanbic aknaparsl:

Coysie CmaunoBa, FelibiMu 3epTTeyJiep :koHineri yilectipyuri,
E-mail: Kirc@Kimep.kz

Tes:+7(727) 270 4477 imki 2167

FopuibiMu 3eprreyJiep :koHingeri qupexrop: Keyur Ixkanr Jlu, PhD
E-mail: kjlee@kimep.kz
Ten:+7(727) 270 4477 imki 2339
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15-91 Me:kIyHApOAHASI HAYYHO-HCCJIe0BaTebCcKasA KoHpepennus YHuBepcutera KUMOII

Ocobas coBmecTHasi koH(pepenmnusi: «llleakoBblii NMyTh, MHAYCTPUH TYpH3Ma W TOCTHHUYHOIO
ou3Heca»

13-14 anpeas 2018 r.

r. Aamarsl, Kazaxcran

Tema koHdepeHIUM:

JKoHOMMYECKasi MHTerpauusi B10Jb HOBOro llenkosoro nyru u 3emiu BeJIMKOH cTenu

VBakaeMbIe JaMbl U TOCIIOAA,

JanHas MeXIucCUMIUIMHApHas KOH(EpeHLUHUs COCPEeAOTOYEHAa Ha H3YyUCHUH KOHCTPYKTUBHOU H
MHHOBAIlMOHHOW 3KOHOMUYECKOW HWHTErpaluu, CTosmiedl mepen crpaHamu lleHTpanbHOUW A3uU BIOJB
HoBoro menkoBoro myTy, a Takke Ha U3yYSHHHU TNIOOANTBHBIX TMPoOJIeM, BIUSIONINX Ha KaKAOTO U3 HAC BHE
3aBUCHMOCTH OT cTpaHbl Hamrero mnpoxkuBanHus. KIRC cmocoOcTByer 00MeHy wuaesMH, NIEHHOCTSMH,
HAYYHBIMH HMCCIIEJIOBAHUSIMUA M OIMBITOM MEXIY YYCHBIMHU, OM3HEC JUAEpPaMHU W yIpaBlieHIIaMH B cdepax
OyXrajTepcKkoro y4yera, MeHEIKMEHTa, IKOHOMHUKHM, (UHAHCOB, MH(OPMANMOHHBIX TEXHOJOTHIA,
TYPH3Ma M FOCTHHHYHOro OM3Heca, M IAPYIHX CMEXHBIX oOjgactax. HecMoTps Ha TO, 4TO OCHOBHBIM
SI3BIKOM KOH(EPEHLMH SBISETCS aHITIMHCKHUIA, HEKOTOPbIE CECCHH 3aIlJIAaHUPOBAHbl Ha Ka3aXCKOM U PyCCKOM
S3bIKaX IS yA0OCTBA JIOKIQJYMKOB M ayJUTOpUU. B JOMOJNHEHWHM K HWCCIEeOBATEILCKUM JIOKIAJaM B
paMKax COBMECTHOW KOH(epeHIUH OyIyT NPOBOAUTHCS CICHMAIbHbIE KPYTJIbIE CTOJIBI U CEMHHAPHI HA TEMY
«lleaxoBblii NMyTh, MHAYCTPMM TYPH3Ma M TFOCTMHHYHOro Ou3Heca». KoHdepeHIus opraHuzyercs
COBMECTHO ¢ (akynbTeToM Ou3Heca uM. banra, Yaueepcuter KUMDOII (Kazaxcran), Oxcdopackoit mkonon
TOCTUHUYHOTO MeHekMeHTa, YHuBepcuretoM Oxchopa bpyke (Oxcdopn, BenuxoOpuranus), [lkonoi
TOCTUHUYHOTO M TYPUCTHYECKOTO MEHEDKMEHTa, [ OHKOHI'CKMM TOJUTEXHUYECKUM YHHUBEPCHUTETOM
(I'onxonr, Kurait), Yausepcurerom Myrna Cuxku Kouman (Typuus), Yausepcuterom Kionr Xu (FOxnas
Kopest), Hayunoit accounarueit typusma (Typrusi) u Yausepcurerom Maccauycerca B Amxepcte (CLLA).
Kondepenuuss mnpurnamaer K Y4acTHIO JOKJIAAbl, pPAacCMAaTPHBAIOLIME COLHUAIBHO-KYJIbTYypHBIE,
SKOHOMMYECKHE, IOJUTUYECKUE, IKOJOTMYECKHE M TEXHOJOTMYECKUE CIOKHOCTH U BBI30BBI Pa3BUTHS
cdepsl Typru3Ma ¥ TOCTHHUYHOTO OM3Heca Bloib LllenkoBoro myTH.

Ocobas coBMecTHas1 KOHGepeHnus Ha Temy: «Ille1k0oBBIi MyTh, HHAYCTPHHM TYPU3MAa M TOCTHHUYHOIO
Oou3Heca»

IllenxoBBI MyTh SBISUICS APEBHEH CETHIO TOPIrOBBIX IyTEH, KOTOpas Ha MPOTSKEHHH BEKOB
CJIy>KMJIa TJIaBHBIM LIEHTPOM KYJBTYPHOI'O B3aHUMOJAEHUCTBUSA M SKOHOMHUYECKOTO COTPYJHHUYECTBA PErMOHOB
a3MaTCKOTO0 KOHTHHEHTa, coenuHsst Boctok m 3aman or Kurtas mo Cpemamsemnoro mops. [lpuaHmmas Bo
BHUMaHUE Tnociequue wuHunuatuBbl ctpaH lenkoBoro mytm (Bkiarouass Kwraii, Kasaxcran, Hpan,
Keipreizcran, VY30ekucran, Typums, Wumms wu Poccus), IllenkoBelii myTh o0emiaer MpemioKUTh
BO3MO>KHOCTH TOPTOBJIM U KYJIBTYPHOTO OOMEHa, NMes ITOTeHIIMAJ OKa3aTh BIMSHUE HA COBPEMEHHBIN MUP.
B dacTHOCTH, B YCJIOBUSIX YCHIIEHHOH SKOHOMHYECKOH TlioOamu3aluy, KyJIbTYPHOTO pa3HOOOpasusi H
ObICTpOro pasBUTHs MHG)OPMALMOHHBIX TexHoJjorui IllenKoBbI MmyTh MpeiaraeT WHAYCTPUU Typu3Ma U
TOCTMHUYHOI'O OM3HECa OTPOMHBIE BO3MOXHOCTH.



CoBMecTHass KOH(epeHIMs MPHUIIAliaeT K y4acTHIO pPa0OThI, MOCBAIICHHBIC COLUAIBHO-KYJIbTYPHBIM,
AOKOHOMHUYECKUM, TTOJTUTHIECKHUM, SKOJIOTHUECKAM M TEXHOJOTHICCKUM CIIOKHOCTSAM M IIpo0JIeMaM TypHU3Ma
Y TOCTHHUYHOTO OM3Heca B paMkax IllenkoBoro myTH.

MBI IPUBETCTBYEM KaK KOHIICTITYyaJIbHBIC MUCCIIEA0BATEILCKHE PA0OTHI, TaK U paOOThI, OCHOBaHHEIC
Ha OIIBITE, KOTOPhIE OOBESTUHSIIOT MHPOPMAIMIO PA3IUIHBIX PETHOHAIBHBIX W HAIIMOHATHHBIX KOHTEKCTOB
(mampumep, Takue ctpanbl, kKak Kurait, Uanus, Poccns, Kasaxcran, Mpan, Typuus, HO U He OrpaHUYHBAsCH
VMMHU), TIPOJIBUTAIOT WCCIICOBAaHUSA B O0JAaCTH Typu3Ma M TOCTMHUYHOTO OW3HECA, a TAKKE HANpaBISIFOT
MIPAKTHUKOB BO B3aMMOACHCTBUU W JUAIMYECKON B3aMMOCBs3H Mexay lIenKoBBIM myTeM W WHAYCTPUSMHU
Typy3Ma ¥ TOCTHHUYHOTO OH3Heca.

Msbl Hangeemcs, 4TO B paMKaxXx KOH(EpeHIMH Bbl mpuMere ydacTHE B CTUMYJIUPYIOIIMX U
3acTaBisifonInx Bac 3amymaTbecsi ceccusiX, HACIAIUTECh COLMAIBHBIMU MEPOINPHUSTUSIMU U HaJaguTe
HCCIIEIOBATEIILCKHE CBSI3H.

TpeHuHr aJsi 00y4aroIIUXCSl TMOCJEBY30BCKOIO YPOBHSI M JOKTOPAHTOB IO MOAT0OTOBKeE
HAY4YHBIX padoT

PyxoBoautess kypca — npogeccop Xocceiin OJiia

Kypc npennasnadeH ajsi IpeI0CTaBICHHUS 00YYarOIMMCS OCICBY30BCKOTO YPOBHSI HAaBBIKOB MPE3CHTAIIMH
Hay4HBIX pabOT Ha CTaauM HX pa3paboTku. Kypc BKiIIOYaeT NPOBOIAIIMECS MO ONPENeICHHOMY
pacHHCaHMIO OTKPBITBIE CeMHUHApHl B (hopMe BOMPOCOB, OTBETOB M 0OpaTHOH cBsi3u. Kypc Bemer coaBTOp
MHUPOBOTO yueOHHKa-OecTcemepa «MceaenoBarenbckue METOIBI IUTS CTYACHTOB B OU3HECE».

TpeHMHI 0T peJaKTOPOB 3KYPHAJOB IO IOArOTOBKe padoT K Nmy0JMKAaMM B aKaJleMUYeCKHX
U3aHUSAX:

[Ipodeccop Kaiie Yon (pemakrop «KypHana MapkeTHHTa MyTEUICCTBHIA U TypusMay), [Ipodeccop JleBeHT
Anrunait (penaktop «XKypHana HHIYCTPHH 00CITYKUBAHUSY),

IMonaua padoT u pedepaTon

[Ipocum npuceuiaTh pedepaTsl, paclIMpeHHbIe pedeparbl, HOIHbIE paObOThI, IPE3ECHTAUN U CUTYallOHHBIE
WCCIIE/IOBAaHMSL 10 JIIOOBIM TeMaTWKaM W 00JacTsM, YKa3aHHBIM BBIINIE MO D3JCKTPOHHOMY aJipecy
Kirc@kimep.kz. CneuunanabHblii COBMECTHBIH KOMHUTET IpPEJCTABHUTENCH OpPraHW3aTOpoB KOoH(epeHInu
paccMoTpuT pedepaThl, pacIIMpeHHblE pedeparbl, MOJHbIE padOThl, MPE3EHTALUHd M CUTYAlOHHbIE
WCCIIEIOBAHUS U COOOIIUT aBTOPaM O CBOUX PEIICHUSAX U KoOMMeHTapusix kK 19 ¢espans 2018 r.

Bo3MmoskHocTH myOauKkanmii
e I30paHHble TIOJNIHBIE pabOTBl M CHUTyallMOHHBIE HCCJICAOBAaHMA OyAyT oONyONMKOBaHBI B
«LleHTpansHOa3MaTCKOM XypHaje ouznec-uccienoBanuin»y (ISSN: 2073-5901)
e «KypHan mHmycTpuH 0OCITyXHBaHHs» (CrelHanbHbIil BbIMyck: IIIENKOBBII MyTh M HMHAYCTPHUS
00CITy)KNBaHHU)
«A3HMaTCKO-TUXO0KEAHCKUH JKypHAJ UCCIETOBAHUN TI0 TYPHU3MY»
«KypHan MapKeTHHTa MyTeIeCTBUI U TypHU3May.
«MexyHapOoaHbIN KYypHaJl COBPEMEHHOIO YIIPABIEHUS TYPU3MOMY
«KypHas MapkeTHHra 1 MEHEIPKMEHTA TypU3May

Ba:kHble 1aThbl
e (Cnaua pedeparos (400-500 ci0B TLTIOC CITUCOK UCTIONB30BaHHOMU JInTeparypsl): 19 deBpans 2018 r
e Pesymbrath mporiecca paccMoTpenus padot: 1 mapra 2018 r
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15" KIMEP International Research Conference
Special Joint Conference: The Silk Road and the Tourism and Hospitality Industries
April 13-14, 2018, Almaty, Kazakhstan

Conference Theme:
Economic Integration along the New Silk Road and Land of Great Steppe

Dear Sir/Madam

This multidisciplinary conference focuses on the creative and innovative economic integration facing the
Central Asian countries along the New Silk Road, but including the global issues that impact all of us, no
matter where we live. KIRC facilitates the exchange of ideas, values, research and experience amongst
academic scholars, business leaders, and policy makers in the areas of Accounting, Management,
Economics, Finance, Information Technology, Tourism, and Hospitality and other related fields. Though the
primary language of the conference is English, yet some sessions will be scheduled in Kazakh and Russian to
accommodate both presenters and audience. In addition to these academic research tracks, special round
table sessions/ work shops/ seminars will be held on “The Silk Road and the Tourism and Hospitality
Industries” in Special Joint Conference on “The Silk Road and the Tourism and Hospitality Industries”
with co-organized by Bang College of Business, KIMEP University (Kazakhstan), Oxford School of
Hospitality Management, Oxford Brookes University (Oxford, UK), School of Hotel and Tourism
Management, The Hong Kong Polytechnic University (Hong Kong, China), Mugla Sitki Kocman University
(Turkey), Kyung Hee University (South Korea) and Tourism Academics Association (Turkey),
Massachusetts University Amherst (USA). This conference invites papers that will address socio-cultural,
economic, political, environmental and technological complexities and challenges of Tourism and
Hospitality development within the Silk Road.

Conference structure and scope:

The conference will consist of concurrent sessions on presentation of research papers as well as guest

speeches, panel discussions and work shops. Papers and presentations will be organized on:
e Accounting, Auditing and taxation

Economics

Finance

Management

Marketing

Information Systems

Tourism and Hospitality

Operations management

International Business

Islamic Banking and finance



Special Joint Conference on “The Silk Road and the Tourism and Hospitality Industries™.

The Silk Road or Silk Route was an ancient network of trade routes that for centuries were central to cultural
interaction and economic cooperation through regions of the Asian continent connecting the East and West
from China to the Mediterranean Sea. With the recent initiatives taken by the countries along the Silk Road
(including China, Kazakhstan, Iran, Kyrgyzstan, Uzbekistan, Turkey, India and Russia), the Silk Road
promises to offer trade and cultural exchange opportunities with the potential to shape the modern world.
Specifically, under the pressing trends of economic globalization, cultural diversity and rapid development
of information technology, the Silk Road offers tremendous opportunities for the Tourism and Hospitality
Industries.

This Joint conference invites papers that will address socio-cultural, economic, political, environmental and
technological complexities and challenges of Tourism and Hospitality development within the Silk Road.

We welcome both conceptual and empirical research papers that link knowledge to different regional and
country contexts (For example countries such China, India, Russia, Kazakhstan, Iran, Turkey but not limited
to these countries) and advance tourism and hospitality research as well as management practitioners’
understanding of the interactions and the dyadic relationship between the Silk Road and the Tourism and
Hospitality industries.

We hope you will participate in stimulating and thought-provoking sessions, enjoy the lively social events
and develop research networks during the conference.

The conference will be exploring the overall theme of ‘The Silk Road and the Tourism and Hospitality
Industries’ and will focus on the following research areas and the sub-themes:
e The economic, political, environmental, and social cultural impacts of the tourism and hospitality
industry development on the Silk Road area.

e Cultural and Heritage Tourism

o Global and regional tourism industry integration.

e Tourism industry development and community participation.

e Transportation, Infrastructure and the Tourism and Hospitality Industries.

o Contributions to the tourism and hospitality industries by social media and new technology.

o New tourism and hospitality marketing perspectives for the emerging consumer needs.

o Potential opportunities and threats to the regional tourism and hospitality industry cooperation.

e Security issues and challenges in providing tourism and hospitality services.

o New policies and laws to enforce the Belt and Road Initiative policy for Tourism and Hospitality
Industries Development.

e Innovative productions of customized service design.

e Service and enterprise management.

e Service failure, recovery, and customer participation.

e Factors affecting consumers’ behaviours and attitudes toward tourism and hospitality services.

e Pricing of tourism and hospitality services.

e Forecasting and managing the demand for tourism and hospitality services.

e Tourism and Hospitality Industry innovation, development and planning.

e Tourism and Hospitality industry forecasting.

e Tourism and Hospitality Entrepreneurship and Innovation.

o Stakeholder Management and Tourism and Hospitality Industry Development.

e Management of Tourism and Hospitality Experiences.

e Implications of the Belt and Road Initiative for international and domestic tourism and hospitality

industry issues.
e Role of Higher Education in the development of cooperation among the countries within Silk Road
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Postgraduate Student Papers and PhD Student Training

Track chair

Prof Hossein Olya

This track is designed to enable postgraduate researchers to present their work whilst it is at a development
stage. The track will include a timetabled open form ‘question, answer and feedback’ workshop session with
the co-author of the world’s best-selling research methods textbook, Research Methods for Business
Students.

Journal Editors Training on getting your papers published in Academic Journals:
Professor Kaye Chon (Editor of Journal of Travel and Tourism Marketing), Professor Levent Altinay (Editor
of the Service Industries Journal).

Papers/ abstracts submission

Please submit your abstract/ extended abstracts/ full paper/ presentation/ and case studies in any above
areas/topics to the conference coordinator on the email address: kirc@kimep.kz . A conference peer review
committee will review abstract/ extended abstracts/ presentation/ and case studies and authors will be
informed about the decision/ comments before the 19" Februrary,2018.

Publication opportunities
o Selected full papers and case studies will be published in Central Asia Business Research
Journal( ISSN: 2073-5901) ,
The Service Industries Journal ( Special Issue: The Silk Road and the Service Industry)
Asia Pacific Journal of Tourism Research
Journal of Travel & Tourism Marketing.
International Journal of Contemporary Hospitality Management
Journal of Hospitality Marketing and Management

Important Dates
e Submission of abstracts (400-500 words, plus references): 19" February 2018
e Outcome of the review process: 1* of March 2018
Authors of accepted abstracts will be informed about the submission guidelines for the full and work in
progress papers.
e Submission of the final papers: (full and work in progress papers): 15th March 2018
Please submit abstracts by email to: kirc@kimep.kz

Registration fees:

The conference registration fee includes coffee breaks and Saturday lunch, Gala Dinner
e $100(one hundred US Dollars) for academics and professional.

e $20 (twenty US Dollars) for CIS academics

e $50 (fifty US Dollars) for Phd Students

Address:

KIMEP University,

2, Abai Avenue, office 334
Almaty,050010, Kazakhstan

Contact information:

Research Coordinator: Saule Smailova,
E-mail: Kirc@Kimep.kz
Tel:+7(727)270 4477. Ext 2167
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Research Director: Keun Jung Lee, PhD
E-mail: kjlee@kimep.kz
Tel: Tel:+7(727)270 4477. Ext 2339

Joint Conference Chairs

Professor Sang Hoon Lee, KIMEP University, Kazakhstan

Professor Kaye Chon, Hong Kong Polytechnic University, Hong Kong
Professor Levent Altinay, Oxford Brookes University, UK

Professor Ozan Bahar Mugla Sitki Kocman University, Turkey

Professor Dae-Kwan Kim, Kyung Hee University, South Korea

Professor Muharrem Tuna, Association of Turkish Tourism Academics, Turkey

Scientific Committee Members

General Chair - Dr. Keun Jung Lee, Associate Professor of Finance

The Head of Registration Committee - Dr.Monowar Mahmood, Professor of Management
The Head of Treasurer - Dr.Vladimir Garkavenko, Associate Professor of Marketing
The Head of Program - Dr.Mira Nurmukhanova, Associate Professor of Finance
The Head of Publication Committee - Margaret Takeda

The Head of Local Arrangement Committee — Nurlan Orazalin

The Head of Exhibit Committee - Yong Ho Hyun — Associate Professor

The Head of Logistics - Woosung Kim — Assistant Professor

The Head of IT Uldana Baizyldayeva — Assistant Professor

The Head of BCB Innovation Center-Ho Young Lee- Professor

The Head of EXMBA — Bulent Dumlupinar
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15 th KIMEP
Joint International Research Conference

Friday, April 13, 2018

09:00 | Registration & Reception
- New Building, room 205 and 203
10:00
10:00 | Inaugural Ceremony
- Moderator: Liza Rybina
11:00 | Congratulatory Speech Speakers:
New Building, Hall 1
10:10 | Dr Bang Chan Young, President of KIMEP
-10:20
10:20- | Smagulova Meruert Serikovna Head of Committee in Tourism Culture and Sport Republic of
10:30 | Kazakhstan
10:30- | Erlan Zhailaubai Head of Tourism Committee of Almaty City
10:40
10.40- | 4. Levent Altynay, Chair of Joint Conference
10.50
10:50-
11.00
11.00- | Tea-Break (Starbucks Area)
11.20
Hall 2 : Strategy of Kazakhstan Tourism along new Silk Road (Round table)
Session Chair of Round Table: Yerlan Kozhagapanov (Vice Minister of Culture and Sports
of the Republic of Kazakhstan
Moderator: Vladimir Garkavenko
Requirment: Presentation within 6 minutes, Discussion within 3 minutes
11.20-
12.30

Professor Muharrem Tuna - Association of Turkish Tourism Academics
Topic: How Turkey successfully went from Crisis

Smagulova Meruert- Head of Committee Tourism of Culture and Sports of the Republic of
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Kazakhstan
Topic: Educational Tourism

Head of Tourism Committee of Almaty City- Erlan Zhailaubai
Topic: Tourism in Almaty City

Head of Tourism Departmant- Aliya Murzakhmet
Topic: New projects in Almaty city

Shaikenova Rashida - Association of tourism in Kazakhstan
speech

Assel Nurkebayeva-Association of Tourist Agencies
Topic: Shortage of Educated Tourist specialists

Erkin Tikenov- Marketing Director Kazakhstan Travel Hub and Partner of Consulting group
“Open Travel Advisory “

Speech

Discussant:

Riza Kagan Yilmaz — Consul of Turkey

Idrissov Kanat-,Deputy of Mayor of Akmolinskaya Oblast

Karabayev Tanatar- Director the Oldest Tourist Company in Kazakhstan “Yassawi”
Khalifova Aigul- culture program specialist of UNESCO

Meiramgul Alibekova- UNICEF in Kazakhstan
Narimassa- UNDP representative in Kazakhstan
Andrey Beliyaninov- Chairman of the EDB Management Board

19.Gordon Haskins- Al Hilal Bank Kazakhstan, Chairmen of Management Board
and Chief Executive Officer

20.Dana Isabaeva — Head of Business Development and Brand, Marketing,
Communications/ Kazakhstan and Central Asia Emst and Young LLP

11.20-
12.30

Hall 1 : The Silk Road and the Tourism and Hospitality Industries I
Moderator: Professor Dae-Kwan Kim, Dean of Kyung Hee University, South Korea
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Keynote speaker (40 minutes)

Professor Tiger Bihu Wu,

Director, The International Center for Recreation and Tourism Research, Peking University,
China

Co-Chair speech(5 minutes)

Professor Sang Hoon Lee

KIMEP, Dean, Bang Collage of Business
Co-Chair speech(5 minutes)

Professor Kaye Chon,

Dean, School of Hotel and Tourism Management
The Hong Kong Polytechnic University, Hong Kong

Co-Chair speech(5 minutes)
Professor Ozan Bahar,
Mugla Sitki Kocman University, Turkey

KIMEP Campus Tour (15 minutes)

12.30-
14.00 | Lunch in Noodles, Hotel “Kazakhstan”

14.00- | Hall 1 : The Silk Road and the Tourism and Hospitality Industries |
1450 | Moderator: Professor Sang Hoon Lee (KIMEP, Dean, Bang Collage of Business)

Keynote speaker (40 minutes)

Wolfgang Georg Arlt

West Coast University of Applied Sciences, Germany
The Title: The Future of Tourism on the New Silk Route

Co-Chair speech (5 minutes)
Levent Altinay
Oxford Brookes University, United Kingdom

Co-Chair speech (5 minutes)

Professor Dae-Kwan Kim,

Dean, College of Hotel and Tourism Management
Kyung Hee University, South Korea
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KIRC 2018 Organising Committee:

Dr. Keun Jung Lee, Associate Professor of Finance
Dr.Monowar Mahmood, Professor of Management
Dr.Vladimir Garkavenko, Associate Professor of Marketing
Dr.Mira Nurmukhanova, Associate Professor of Finance
Dr.Margaret Takeda, Associate Professor

Dr.Nurlan Orazalin Assistant Professor

Dr.Yong Ho Hyun, Associate Professor

Dr.Woosung Kim, Assistant Professor

Dr.Uldana Baizyldayeva, Assistant Professor

Dr.Ho Young Lee, Associate Professor

Dr.Bulent Dumlupinar, Assistant Professor

Joint Conference Chairs

Professor Sang Hoon Lee, KIMEP University, Kazakhstan

Professor Kaye Chon, Hong Kong Polytechnic University, Hong Kong
Professor Levent Altinay, Oxford Brookes University, UK

Professor Ozan Bahar Mugla Sitki Kocman University, Turkey

Professor Dae-Kwan Kim, Kyung Hee University, South Korea

Professor Muharrem Tuna, Association of Turkish Tourism Academics, Turkey
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KHUMDII Yuusepcureri
Yuusepcurer KUMOII
KIMEP University

KUMDII YHuBepcuteTiHiH 15-11i XanblkapaiblK FRUIBIMU-3epTTey KoH(epeHusIcs ApHaiibl OipaeckeH
KoH(epeHus: «Kidex KoIbl, Typu3M koHe KOHaK Yi OnzHeci naayctpusuiapsl»y 2018 xbirst 13-14 coyip
Anmatsl Kanacel, Kazakcran
KondepeHius TakpIpbIOb:

JKiGex >xombl MeH ¥JIBI ana xepi OOHBIHIAFbI SKOHOMUKAIBIK HHTETPAITHS
KoH(pepeHIusHbIH MaTepHanIapbl

15-g MexIyHapoOIHAs HAYYHO-UCCIIeI0BaTeIbcKas KoH(epenius Yusepcureta KUMDOIT
Ocobas coBMmecTHas koH(epeHus: «ILlenkoBbIif MyTh, HHAYCTPUH TypHU3Ma U TOCTHHUYHOTO OM3Heca» 13-
14 ampenst 2018 r. r. Anmatsl, Kazaxcran
Tema xoH(bepeHIUN:
DKOHOMHYECKAsE HHTErpalus BI0JIb HOBOro 11leKkoBoro myTy 1 3eMiId BEIMKOW CTEIH
Martepuaibl KoH(DepeHIIUN

15th KIMEP International Research Conference
Special Joint Conference: The Silk Road and the Tourism and Hospitality Industries
April 13-14, 2018, Almaty, Kazakhstan
Conference Theme:
Economic Integration along the New Silk Road and Land of Great Steppe
Proceedings

Almaty 2018
Anmater 2018
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Short Abstract

Malaysia envisaged to be the hub for global Sharia complaint business and one of the targeted industry is the
Islamic tourism industry. Over the years, the tourism industry in Malaysia has grown significantly, both in
terms of tourist arrivals as well as economic contribution. The increase number of Muslim tourists globally is
contributing to the new tourism trend and offers more tourism products according to Islamic requirements.

In Malaysia, all companies, including those which carried on Sharia compliant businesses are established
under the Companies Act which was based on the English common law. This paper discussed a proposed
legal framework for companies which carried on various types of businesses related to Muslim tourism such
as food and beverages, hotels, tour guide and travel agencies. This paper discusses the concept of Sharia
Corporation and its application in tourism companies. Research methodology applied in this paper is the
doctrinal analysis which is based on statutory and case law analysis.
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e Yavuz, N.C. (2006) Tiirkiye’de Turizm Gelirlerinin Ekonomik Biiylimeye Etkisinin Testi: Yapisal
Kirilma ve Nedensellik Analizi. Dogus Universitesi Dergisi, 7 (2); 162-171

e Yildirim, J. and Ocal, N. (2004) Tourism and Economic Growth in Turkey, Gazi Universitesi, Ekonomik
Yaklasim Dergisi, 15 (52-53); 131-141.

Meral Dursun (School of Tourism and Hotel Management, Batman University,

Turkey)

Investigation of Corporate Social Responsibility (CSR) Applications of Chain Hotels in Turkey
Authors:Meral Dursun

Presenter: Meral Dursun

Investigation of Corporate Social Responsibility (CSR) Applications of Chain Hotels in Turkey
Asistant Professor PhD. Meral DURSUN

School of Tourism and Hotel Management, Batman University, Turkey
meraldursun@gmail.com

Abstract: The purpose of this paper is to investigate of CSR applications by considering it in the context of the
chain/group hotel industry in Turkey. Within this scope, official web sites of hotel companies which are
identified by Turkey Hoteliers Association and operating in Turkey examined through content analysis of 60
chain hotels. Findings have shown that foreign chain hotels are better at reporting CSR applications than local
ones. It has also been determined that the most frequently announced CSR applications are related to
environmental issues. A limited number of studies are available in the literature related to CSR applications in
Turkey. Therefore, the study will fill the gap at least in the literature.

Keywords: corporate social responsibility, CSR applications, chain hotels, Turkey, content analysis

1. Introduction

Today, businesses aim to contribute to the solution of social problems with their social aims, as well as profit
and growth. The concept of corporate social responsibility (CSR) states that businesses are a social organization
and they are responsible for the environment where operating they are in. According to Carroll (1979), CSR
contains the sum of the responsible activities that must be done economically, lawfully, ethically and voluntarily
what society expect from businesses at a certain time. In other words, CSR consists of four different types of
social responsibilities which are economic, legal, moral and philanthropic (voluntary) directions (Carroll, 1991:
40). The areas of social responsibility of businesses can be divided into business and non-business areas as well
as technological, natural, political, economic, social, cultural, psychological and legal titles. It is also possible to
classify social responsibilities according to business stakeholders (shareholders, customers, occupations,
competitors, government, suppliers, society, natural environment, etc.) (Tirker and Ugar, 2013: 158; Karatepe,
2008: 88-89).

Corporate social responsibility disclosure has quickly become a hallmark for companies that acknowledge their
impact in the world and strive for the development of sustainable profitable businesses. In order to reduce the
adverse impacts of tourism, many accommodation companies have included CSR activities in their strategies for
the last 20-25 years (Kucukusta et al., 2013). Especially in dynamic sectors such as tourism sector, CSR
practices are mostly carried out in international, national chain hotels and group hotels (Carroll 1999;
Bohdanowicz and Zientara 2009). Many national and international chain hotels announce their corporate social
responsibility activities through their corporate social responsibility report or sustainability report, which they
publish annually via web sites (De Grosbois, 2012). Larger companies have a higher level of corporate social
responsibility disclosure than smaller companies (Hackston and Milne, 1996, Adams et al., 1998). Businesses
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can strengthen their image in society by sharing different projects with consumers through different methods
such as official internet sites, social media applications, advertisements.

Due to its geographical location, Anatolia, which has served as a bridge between east and west since ancient
times, has become one of the most important junction points of the Silk Road (www.yigm.kulturturizm.gov.tr).
In recent years, attempts have been made to revitalize this historic Silk Road trade, and the settlements on the
route have attracted attention again (www.ankasam.org). Therefore, chain hotels have been found in Turkey
worth investigating.

In this research, it is aimed to investigate the social responsibility practices of local and foreign chain hotels
operating in Turkey which is one of the important points in Silk Road route by using content analysis method to
reveal the current situation and to develop suggestions.

2. Research Method

In order to achieve its purpose, the study employed content analysis, a methodology abundantly utilized in the
research of corporate social responsibility. Within this scope, official web sites of hotel companies which are
identified by Turkey Hoteliers Association (TUROB) and operating in Turkey will be examined through content
analysis of 60 chain hotels, 44 of which are local and 16 of which are foreign. Content analysis is a technigue of
gathering data disclosed in the form of text or content and code it into different categories (Guthrie et al.,
2004).The process that is basically done in content analysis is to put together similar data within the framework
of certain concepts and interpret them in a way that the reader can understand (Y1ldirim and Simsek, 2013: 259).
In this qualitatively designed research, six main themes were identified, namely environment, health, education,
disaster and poverty, culture and local issues as a result of the literature search. Each main theme has sub-theme.
An evaluation form was used for each website visited and the themes under each category in the evaluation form
were rated as done (1) and not (0).

3. Results

Within the scope of the research, official web sites of 60 chain / group hotel operations were examined. 28 local
and 3 foreign chain hotels of these hotels have not provided any information about the application of CSR in
web sites. For this reason these chain hotels have not been included in the analysis. A total of 29 chain hotels, 16
local and 13 foreign, have been examined within the scope of the research since they have provided information
on social responsibility applications through their official web sites.

3.1. The Chain Hotels Having Social Responsibility Applications

19 of the chain hotels examined in the study have been included the CSR title in their official web sites. Seven of
them are local and 12 are foreign chain hotels. The number of chain hotels with CSR Report on web sites is 11.
Nine of them are foreign chain hotels and 2 of them are local chain hotels (Table 1).

CSR Title Local Percent Foreign Percent TOTAL Percent
% % %
Done 7 % 43,75 12 % 92,3 19 % 65,5
Not 9 % 56,25 1 % 7,7 10 % 34.5
TOTAL 16 13 29
CSR Report  Local Percent Foreign Percent TOTAL Percent
% % %
Done 2 % 12,5 9 % 69 11 % 38
Not 14 % 87,5 4 % 31 18 % 62
TOTAL 16 13 29

Tablo 1. Number of Chain Hotels Having Social Responsibility Applications in Their Official Web Sites

3.2. Findings of Social Responsibility Activity Areas of Chain Hotels

When the distribution of social responsibility activities of the chain hotels covered by the survey is examined, it
is seen that 44.76% of them are "Environment", 19.36% are "Local Issues"”, 13.65% are "Education", 7,93% are
Disaster and Poverty, 7.30% are "Culture” and 6.98% are "Health". When the total scores of the chain hotel
enterprises on their six main theme of social responsibility activities are examined, the highest rate of foreign
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chain hotel group has Hilton Worldwide (23 points). This is followed by Jumeriah (22 points) and Accor,
Wyndham and Hyatt (20 points) respectively. Club Med has the lowest point (1 point). This is followed by
Corendon (6 points) and Kempinski (8 points) respectively. In terms of the local chain hotel group, D Hotels and
Papillon have the highest points (14 points). This is followed by Divan (11 points) and Amara (10 points)
respectively. Crystal and Paloma have the lowest point (2 points). This is followed by Anemon (3 points), Rixos
and Wow (4 points) chain hotel groups respectively.

Within the scope of the research, the points were compared with respect to local and foreign chain hotels' social
responsibility applications are availability in their official websites (Table 2). According to the comparison
results :

In the Environment category, foreign chain hotels place more social responsibility projects on their official web
sites than local chain hotels. In all the subcategories (waste reduction, sustainable energy sources, reducing
carbon release, reducing energy consumption, reducing water consumption, increasing recycling, conservation of
biodiversity) of environmental categories in foreign chains, social responsibility projects are often mentioned,
while at least environmental cleanup applications are mentioned. In the web sites of local chain hotels, social
responsibility applications related to waste reduction, reducing water consumption and conservation of
biodiversity are mostly included. The ShangriLa, Hyatt, Intercontinental, Starwood, Wyndham and Hilton
groups from foreign chain hotels have included in their web sites all the social responsibility applications
covered under the environmental category in this research framework. The Club Med group, which at least
disclose. Only the Papillon group in the local chain hotels has included all the topics in the environmental
category on the website. The Crystal and Delphin groups which at least disclose in local chains.

In the Health category, foreign chain hotels place more social responsibility projects on their official web sites
than local chain hotels. However, both local and foreign chain hotel groups have widely social responsibility
application related to eco-labeled product use. On the other hand, issues such as supporting cancer research,
awareness in sexual diseases, fighting against insufficient nutrition and obesity are scarce.

FOREIGN CHAIN LOCAL CHAIN TOTAL
SUB THEME |CATEGORY SUB THEME |CATEGORY
Waste Reduction 12 9
Sustainable Energy Sources 10 5
Reduction of Carbon Release 12 2
. . _ Reducing Energy Consumption 12 8 .
ENVIRONMENT . N . 86 55 141
Reducing Water Consunption 12 9
Increasing Recyeling 10 6
Conservation of Biodiversity 12 9
Environmental Cleanup Applications 6 7
Support for Cancer Research 3 1
Awareness of Sexual Diseases 1 ]
HEALTH Using Ecolabel Products 1 17 3 5 22
Fighting Against Insufficient Nutrition
and Obesity 2 1
Meeting Educational Institutions
EDUCATION oo 6 24 7 19 43
. © Internship for Young People 9 5
Volntary Traning Prograns 9 7
DISASTER AND Helb with Natural Disasters 9 15 1 - 25
POVERTY Help the Poor 9 6 N
Supporting Artistic Activities 1 4
CULTURE Preservation of Historical Places 1 5 7 18 23
Supporting Sports A ctivities 3 7
Prevention of Human Trafficking 9 0
Prevention of Child Abuse 10 2
LOCALTERMS Poriie \ GOs , s 50 : 11 61
Increasing Women's Employment 9 3
Diversification of Local Suppliers 10 2
Increasing the Quality of Life 4 2
TOTAL 200 200 115 115 315
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Table 2: Comparison of Social Responsibility Applications of Local and Foreign Chain Hotels

In the Education category, foreign chain hotels place more social responsibility projects in their official web
sites than local chain hotels. In this category, while foreign chains provide more opportunities for internships and
voluntary training programs for young people, local chains provide more opportunities for voluntary training
programs and needs of educational institutions. Hilton Worldwide, Accor, Wyndham, Hyatt, Jumeriah and
Shangri La groups from foreign chain hotels have included all education issues in their web sites. Also, Divan, D
Hotels and Aska from local chain hotels stand out in this category.

In the category of Disaster And Poverty Assistance, foreign chain hotels are more involved in social
responsibility projects than the local chain hotels in their official websites. While foreign chains provide both
helping with natural disasters and helping the poor, the local chains have focused on helping the poor.

In the Culture category, the local chain hotels place more social responsibility projects in the official web sites
than the foreign chain hotels. Foreign chains seem to be most concerned with supporting sporting activities,
while local chains are more concerned with the protection of historical sites, supporting sporting activities and
supporting artistic activities. Divan and D Hotels from local chain hotels stand out in this category.

Looking at the Local Terms category, it is seen that foreign chain hotels have more social responsibility projects
in their official web sites than local chain hotels. In this category, the topics of web sites of chain hotels include
prevention of human trafficking, prevention of child abuse, supporting NGO's, increasing women's employment,
diversification of local suppliers and increasing quality of life. Hilton Worldwide, Accor, Wyndham,
Intercontinental, Hyatt, Rezidor, Marriott, Jumeriah and Shangri La groups from foreign chain hotels have
included all local issues in their web sites.

4. Conclusions

The study found that the CSR disclosure by chain/group hotels in Turkey is still insufficient. It has been
observed that almost half of the hotels we review do not provide any information on corporate social
responsibility in their official websites. In announcing its corporate social responsibility activities of operating in
chains and group hotel business in Turkey in a study that determined the efficacy using the website (Bogan et al.,
2016), have found similar results, and the results are explained with three posibilities: the lack of this CSR
practices, lack of awareness and to make use of different tools.

In this study it has been determined that chain / group hotel companies' web sites have the most common
environmental related applications within social responsibility activities. When the applications related to the
social responsibilities of the hotels are examined, it is seen that environmental and tourism applications are
inextricably linked (Kozak, et al., 2011, Holcomb et al., 2007). Similar results have been obtained in many
studies (Atesoglu and Tiirker 2010, Bogan et al., 2016, h;igen et al., 2016, Levy and Park, 2011).

The social responsibility activities that the chain / group hotels have at least in the web sites have emerged as
health and culture related activities. This result is consistent with the results of studies conducted by igigen et al.
(2016) and Atesoglu ve Tiirker (2010).

Another important consequence is that foreign chain/group hotels place more social responsibility activities on
official websites than local chain/group hotels. The survey results show that most foreign chains/groups also
report on social responsibility activities. Like the GRI Guidelines, the proliferation of corporate professionalism
and the emergence of massively adopted global templates can lead to differences between foreign and local
chain/group. This difference between foreign and local chain/group hotels may also be due to cultural
differences. Such that, Garcia-Sanchez et al. (2016) found that the culture dimensions influence the companies’
interest in pursuing standardized CSR disclosures. Accordingly, culture of the home country has an influence on
the disclosure level of CSR reports by the companies (Van der Laan Smith et al., 2005, Tagesson et al., 2012).
The hotels in Turkey must redesign their websites in order to introduce a special section about CSR actions and
activities where they can inform the audiences about their socialy and ecologicaly responsible behaviour. And
they must consider international standards. Because, cost savings and branding-related outcomes were the
greatest benefits from CSR implementation (Levy and Park, 2011)

It is not true that the findings show that chain and group hotels are not found in corporate social responsibility
initiatives. Within the scope of the research, the chain and the groups operating under the group have not been
reviewed individually, only the official web sites of chain/group hotels have been examined. It should also be
noted that businesses can use different tools from their web sites to announce their activities. In example,
communicating CSR effort through the property website was not a popular practice among Hong Kong hotels
and international and local hotels tend to communicate CSR efforts through social media sites rather than
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through hotel websites (Wong, et al.,2015). It is difficult to generalize the findings to all hotel companies. The
greatest limitation of the study is the lack of data diversification.
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The study aims to look at the geopolitical and geoecological factors that have an impact on service industry
development along Kazakhstan part of the new economic Silk Road. Currently, Kazakhstan is the largest
economic partner of China in Central Asia and number one country in Eurasia that receives investments from
China. In 25 years the trading volume between Kazakhstan and China increased 40 times and investments from
China to Kazakhstan exceeded 33.4 bln USD. The question posed by authors is: if the territory of Kazakhstan is
unprecedented by volumes of transit cargo region, what is the potential of Kazakhstan to turn New Economic
Silk Road into a link of worldwide technological chain of innovative sectors of economy? The methods
employed in the study: systematic analysis, cartographical, method of remote sensing and GIS, statistical. The
results of the study include: modelling of a system of geopolitical factors that form the conditions for the
development of the transit zone of the New Economic Silk Road within Kazakhstan; proposals for the
development of the tourism industry and its service components; conceptual provisions for the development of
the tourism industry in the Kazakhstan section of the New Economic Silk Road under various scenarios of the
geopolitical and geoecological situation. It is concluded that there are three possible scenarios for the
development of tourism along Kazakhstan part of the New Economic Silk Road. In order to avoid ecological and
social-economic consequences as a result of the changes in geopolitical situation, it is suggested to come up with
a concept of the sustainable development of the New Economic Silk Road zone.
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