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Tarih boyunca insanlar, lirettikleri iiriinleri pazarlama ve iiriinlerinin tanitimin1 yapma geregi
duymuslardir. Uriin pazarlamasi agisindan reklam 6n plana ¢ikmaktadir. Pazarlama karmasi
icerisinde tutundurma faaliyetlerinden birisi de reklamdir. Geleneksel reklam ve pazarlama
yaklagimlar1 teknolojinin gelismesi ile degismistir. Diinya genelinde bir iireticinin, iirettigi
iirliint en hizli, giivenilir bir sekilde sunabilmesi i¢in reklama ihtiya¢ duymaktadir. Pazarlama
karma tiirevlerinden biri olan reklamda; satis gelistirme, mevcut miisteriler ve yeni miisteriler
acisindan isletmeler icin 6nemli bir unsurdur. Son yillarda artis gosteren dijital ifadesi hayatin
her alanina sirayet etmistir. Ozellikle korona viriis salgini yiiziinden birgok iiretici firma ve
tiketici dijital aglara karsi ilgisi artmistir. Dijitalin yayginlagmasi sonucu iiretici firmalarin
yeni reklam arayislar1 ve tiiketici begenisi kazanma arayislar1 ortaya ¢ikmistir. Diinyanin
bircok yerinde oldugu gibi Tiirkiye ve Kayseri’de dijitale yonelim goriilmektedir. Bu
calismada Kayseri, merkez ilgelerinden, Melikgazi ilce smirlarinda faaliyet gosteren bes
reklam ajans1 yoneticileriyle yeni reklam mecrasi olarak dijital reklam ve pazarlama konusu
gorisiilmistiir. Calisma kapsaminda ilk olarak reklam, pazarlama ve dijital reklam kavramlari
iizerinde durulmus bu kavramlar hakkinda kisa tanimlarina yer verilmistir. Arastirma yontemi
olarak nitel arastirma yontemi secilmistir. Nitel arastirmada ise; yar1 yapilandirilmis gériisme
metodu ile Onceden hazirlanan sorulara katilimcilarin igtenlikle cevap vermeleri
amaclanmistir. Goriismeler pandemi (covid-19) kosullart dikkate alinarak yiiz ylize
katilmcilarin  ig  yerlerinde gergeklestirilmistir. Daha Onceden hazirlanan sorulara
katilimcilarin, izniyle verilen cevaplar, ses kayit cihazi kullanilarak kayit altina alinmistir.
Goriismelere 2021 yili mart aymnin ortasinda baslanmis ve 2021 yili mayis ay1 igerisinde
tamamlanmigtir. Katilimcilarin kendi isletmelerinde ziyaretler gergeklestirilmistir. Elde edilen
verilerin desifresi yapildiktan sonra; bulgular kismi tablolama yontemi ile katilimer
goriislerine yer verilmistir. Ayrica tablolarin betimsel agiklamalar1 yapilmistir. Degerlendirme
ve sonug kisminda goriismeye katilan isletme yoneticilerinin e-ticaret, sosyal medya ve dijital
reklam alanlarima yonelim gosterdikleri ve bu konularda gelecege yonelik yatirim yaptiklar

goriilmektedir. Reklam Ajanslariin, dijital reklam konularinda miisterileri taleplerine fayda
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saglama niyetlerinde olduklar1 goriilmektedir. Bu c¢alisma ile Kayseri yerelinde reklam
ajanslarinin dijital reklama yoneldikleri goriilmistiir. Calisma sonucu elde edilen verilerin
daha sonraki aragtirmacilara yardimer olasi tarafimizca hedeflenmektedir.

Anahtar Kelimeler: Kayseri Reklam Ajanslari, Reklam, Pazarlama, Dijital Reklam, E-

Ticaret.
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Throughout history, people have felt the need to market and promote their products. When it
comes to product marketing, advertising is one of the first things to mention. Advertising is
one of the promotional activities in the marketing mix. Traditional advertising and marketing
approaches have changed with the development of technology. A worldwide manufacturer
needs advertising in order to present their products in the fastest and most reliable way. The
digital term, which has become omnipresent in recent years, has spread to all areas of life.
Especially due to the corona virus epidemic, many manufacturers and consumers have
increased their interest in digital networks. As a result of the spread of digital, the search for
new advertisements and the pursuit of consumer appreciation of the manufacturers have
emerged. As in many parts of the world, digital orientation is observed in Turkey and Kayseri.
The study discusses the issue of digital advertising and marketing as a new advertising
medium with the managers of five advertising agencies operating within the boundaries of
Melikgazi District, one of the central districts of Kayseri. The study initially analyzes the
concepts of advertising, marketing with a focus on digital advertising and brief definitions of
these concepts are given. Qualitative research method was chosen as the research method. In
qualitative research, it is aimed that the participants sincerely answer the questions prepared
in advance with the semi-structured interview method. The interviews were held face to face
at the workplaces of the participants, taking into account the pandemic (covid-19) conditions.
The answers to the previously prepared questions were recorded using a voice recorder with
the permission of the participants. Negotiations started in mid-March 2021 and were
completed in May 2021. Visits were made in the participants' own businesses. One the data
have been deciphered, participant views have been included with the tabulation method in the
findings section. In addition, descriptive explanations of the tables have been devised. In the
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evaluation and conclusion part, it has been identified that the business managers participating
in the interview tend to use e-commerce, social media and digital advertising areas and make
investments for the future. It is observed that Advertising Agencies intend to benefit the
demands of their customers in digital advertising issues. We hope that the data obtained under

the study will provide help for future researchers.
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